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THE OPPORTUNITY

—

Superbalist has a robust
ecommerce platform and a
large, diverse catalogue
already.

The opportunity was to add
a guided discovery layer for
moments where customers
are exploring rather than
searching, preferences are
nuanced, and inspiration
matters as much as intent.

CASE STUDY // FASHION RETAIL

vay for customers to

THE SOLUTION

 —

Connected to the core
Superbalist ecommerce
platfor and accessible via
WhatsApp we built a
conversation commerce
agent called Stella.

Stella allows users to
describe what they are
looking for in their own
words and receive tailored
product suggestions in
return - supporting both
specific requests and open-
ended discovery.

Sure thing. To get the best
recommendations, could you please let me
know:

1. Your size

2. Any preferred fabric? 1415

€ Search black jeans
4 Filter by size

€ Filter under R500

Size 32 - denim please 4.4 &

I've found some versatile black straight-leg
options that could work for both office and
casual occasions.

Here are a few brands you might like. 4.1

Ben Sherman - straight fit
classic black trouser

straight fit classic denim - black -
ZAR 1,399.00
1416

View Add to cart
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Stella adds a new dimension to the Superbalist experience by complementing
browsing and search with a more interactive conversational alternative.

Supports personalised discovery at scale
Creates more engaging customer interactions

Unlocked insight into customer intent and preference

RESULTS

Stella has delicred strong early indications of strong user
engagment and interest in the concept of use r guided
shopping recommendations via a conversational interface

HIGH MULTI-STEP PERSONALISED
levels of daily enagment interactions and product discovery
from users conversations across encouraging deeper
sessions enagment with the full

product catologue

THE TAKEAWAY

The most effective ecommerce experiences will not replace
what already works - they will build on it.
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